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ABSTRACT

Manufacturers make many efforts to sell products in markets. Various methods used to ncreased sales volume for the
products, it is called aggressive selling or offensive selling. On the other hand, when the sales efforts which a manufacturer
makes to retain his customers i.e. to protect his already established market against his competitors is termed as defensive
sdling. This tool is widely acknowledged as a determinant of sound financial performance of a company. This study tries to
find the link between the two variables. In order get insight data was collected from 50 senior managers and analyzed through
Lisrel 8.80. the results shows significant impact of aggressive selling on financial performance of a company.
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